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This study is to propose a framework on a global business development for Japanese
creative services. A typical characteristic of the Japanese creative services is to maintain
long-term credible relationships with the customers and the enterprise partners, as well as
pursing a short-term profitability. In order to achieve the objectives of this study, we have
conducted the research and development of the following issues:

(1) To propose a modeling for service value creation keeping with both the short-term
economical values and the long-term social values, and

(2) To conduct experimental development based on the cognitive-behavioral monitoring
method for service business domains.

Through such research and developments, we have gained the following results:

(1) To reveal the structure of the relationship on the Japanese creative services, and

(2) To propose an appropriate benefit translation process from one field to another and a
strategy for global business development on Japanese creative services.

These results will provide a quantitative and structural approach for clarifying the
advantages of Japanese creative services that essentially depend on the intuition and the
experiences of the service providers.

AT RAERH
(EHHAL : 1)
RS EEE L
2010 4 1, 200, 000 360, 000 1, 560, 000
2011 4% 900, 000 270, 000 1, 170, 000
2012 4EHE 1, 000, 000 300, 000 1, 300, 000
w® 3,100, 000 930, 000 4, 030, 000




RSB © AL
BRI 5 - AIF : R - EE

F—U— R RREEE, MEAH, —E RS R_R=Ta ] P—ERY A2 REIBER

1. WFFEBIsE S WO &

(1) vr—rRZHI0 &EBRE

P —UCRFEEL L TOFE=ZRELORR
59, FEEERICOTD P —E 2L R L
TWA AARFICBWTIL, 287 47 11k
W S VTS, ATIMmAE A A B sk B AR RE
P ERRS, B oA CTH D (Hara
2009), KENCIE S A Lo s
Zh BRI O A ENER L H R CTld, BEDOIE
AHAATENZ S BAMES, Y7771 4
R ER S D REfe e iR i > A 7 A28
{E~DRHSIZRA N H D, F1o. BRMIZEBW
THEDOLNTWVIREHRENYITE S
P—vRAEEME LOT e —F1%, 232
=7 4 72 E O MEA H & v 5 BLE
SIET—HOERH D bDOD, BFHICH Eie
ARE AR AR EEMEM B & L COEENCIZE - T
1,\7‘031/\0
EEEORERKICEEZMT D E, HEL T T
P—ERATRZITOND K52, WEDHY
— R Z BRI Lst ), fES e LCR

MBIz OB H D, £l2—TFT,

HEHIOME - BRT—EAREICAZITON
50T, BRI —E A EE RIS D
. RERE L CRIAZE DN TIT o 7261 b 3K
L IFET D, Thbb, Y— b R AEENR
Eo7=olzix, EHEIC S > 7o —E R
BRI & YRR EF IS » 72— B 2 {f
HAIH E DT 22 ED XK HITHED D)
V) REDS [ - MR 2 o3 IE
OMETHDHZ LA RLTNWAD,

(2) V—E AL ) N—2 3 VEREO BN &
LR

DX I aBITRE T — B ALA
HERET LT, fHxr OEEBIKIZBNTDH,
TN = TR E AL HEEDTE
FILLTWD, LR E, ¥ERE2H
WIZRERH AT Tl — O Y — B 2 {b~D
BINLTLHEECEVWEELE X TWVD
DIz (W, ), R 2009)

G L —ERELR O LTz E 2
A, BEEO Y — v AL OE R I E W iE
BRWALEDOT T FMlifEEREAD XD
ERHENE ol ZTOZ LT, —E R
fbwnwoTh, M ERTL, Mg - @D
CIWCRELS B b LTRY, £E
B THY TV —BOREEIT O Z L
WY T, DFED ., Hx OEWEEEL
TSR 72 F IR OBENE TN TN D,

2. WHtoHB

AWFIEIX, FEHORFRMER]H 2% 2D
O, BRI ERE L ORYOGEEBRIC
O HESOMEAIHZ KB L T/ HA
MYy —v 207 a— VEMOLEEY S
THLOTHD, BERMIZIZ, —ERay
K ADEHRL 7 v — S )VEBO I, H
AR — v 25 O QRN 7/ % il iE &
R A fE S W T & FF o Toh— B R
EAIHE T VOB TV, £ DET R
EDTD, QY —E R T ¢ —)L RTORRHT
e =X U VAR ED  EiEER A
Ehi+sHrZEE2AMET D,

3. WFED kL
AAFFEFHENC B WTIE, RaiTEie=4#"1
VI K B — B AMEAIE T L OREEE
ZEHELT, TTNVOHEELET VORKIEE
Ze B « A FIEICE R U M 78 72 R 8 2 1 o
7-o BARMIICIZ, 2010 4EEI21T. — B A
EAIHE T /LD FAE & 72 2 BRI D S5 &
MDA S BETEIE=HX U >
T IEROMSET VOREE A T4
L CoOMEITEIO M 28 U CER L7,
2012 4FE X, A>T A ETORY L% E
ZEMNCIRBA L, FEZERTOET L OMGEE
Wiz, WATL T, REBEEL OEELED,
BRI T O FHEZEA~D Mo i &
L7, 2013 X, 2HFEMOREZEY £ &
O, Y —e 2 lifEalHET V) OEH KN
(R TN e =% U > 7 iR (CHEO<E
RESEER OB RN 21T > 72,

4. BF7ER R

(1) 2010 4%

2010 AEFE 1T, Y —E RITxHT B HRTHIRE.
H— B RERE, WO, RS OB 72
R 2 REE L L, H— B RS 5 O R
BRI, BARMIZIE, ATV, LA RS
VIR E AR, EEREFE R EOLT
H— BRI D WIFF & RS & OB
BN LTz, ZOGHICE D, e RERIIK
FELTWEEARY—E2A0OR &%, &1k,
BET 22N TE, —EAD T B —N
WVIBBAZITOBRIC L, HHETHZLENTED
RiBLEEL, o, oRE, R
—ILROKE - Y P TORE SN —E
A ) R_R—=y gy, —ERY A RICEET
HEBESEICBWT, BEEITo T2,

F 7z, EREERIZC K DET VORIEIZ DN



Tix, Rk 2 SHEFEICBWT, v I1 vk
TOEBBELT NV AR, VA NT 2,
RT NI EOEMICET 2R —E X %
KB, WEEIT- T2, HEOKRE., BEY
— BRI EMM Y — e 2 FEICE
Ui, R =L Tgramtk) & TEar
PE] OFEBEHENERD Z ENRHALNI -T2,
BARPNZIE, How BUDFRINEEMEZ & SFHH
1% How BUDMLER &2 5 DEEME ] S EHIRY
BRI RICEETH Y, —F What BIOFR
FNEEZ S ORI AL What BOLE L2
5 Tt WEEThH-T-, b DB
FEERS How L What & W o 72 IMD 45 ER
WFNZ S S BEERIE T A0, BEIRHEE 4
45 ETH, EEEROBIESEE ST
5HETHLHEITHDHZ EIRENT,

(2) 2011 4jE

2011 FEJE 1L, EEEE TOF v T4~ LT
BEEATEN O 3T IS < A 2 R 5 A i
L EMM Rt ASMEoOMEZRER L E LTHE
BRI THRET D T, FOETLOHE
ZEM] 74—V R~DREREZR AT, BARMIC
T, Za— b E B T-RRCERE LD
AARSALOEE 72 —fliE & & 2580
HCHiiEE Y B, TR TOEANERE
DRV 25T 5 2 &2 k- T, EHI
PR RN & BN RS ER R O B Y
FFERE Lz, Bro, 2R ETHER LTV,
FRENRY 7R REMEICE 2 T, FRITARRO A A2 5
HIZEAN LT, RELT, 52 WVWIHIRLN
FERUETTIESHALOD, EIZHOWT DM
EATDHIEN, REIM R MERRKICERE T
HDHZENRBINTZ,

Mz T, ZNHDETNVOERAMEZFET 4
— )L R~CRBEETAZEAHME LT, HEE
DODREMBEELEDF—T A ) "= 3 UK
s LMD -, BARRYIZIL, HEIEL A —7
—ZHUNZ, A 7 A =T ALKESh A — T —
MR AT AL T T L—Y a2l
HLE O o B AR O KWl E Bk O BLR
K OVE T AL D ATREMEIZ D W Cilgam 2 TR O
T7o FOHFTIL, EEEED T =HiarrE s
BULHEDE N, REEDOHTHER TH 55
MOAME LICHONWTOET LA, BB
LY —EABBEOPIES LTV FiEE
WE LT,

(3) 2012 4%

2012 X, IAEECThH D Z v, H
ELLTWiz Mr—v A lfEAIHET V) ©
HH RO [REITEE =2 U > 7 & (2
FEO L FERIEEBR OB MM AT £ &,
Y=t AR ) RN—2 g NZEDSL, Ta—R
VRS DR E BT o T,

(Y — e 2 lfEAIHET V] OFEHIZHT
S TlE, —vRIZxT 2 FAIRE, V—b

A FEfE, WIS, R & OB 72 BEILRME 2
EEL L, W — B R F 0 O R 4 B
L. ET Ubx#D=, TOETNLVOHEE
BRERT D52, RT, VA RT U %
AN =20, EREFREOTI TH—EX
BT MR EEm R L OGREET L
WS TEEE L 7=,

WIT, EH LT VR AR IR O
Raemsk L, RBAITEE=4 Y > 7 k)
WIS TR tED -, BRITIZ, A7
A v EToOEMMET S VIVES, VA B
T RT IR EOSERIRPGHMIC BT DR
= RZBT HITE ST, BAEOE
Fhh—fm e E25BULOF THLERE %
Y FITEAEEEDORVE Y IZONWTO
ITEV T 2R OV CRHMIE L 72, Zhubiz k-
T, BARIY—ERITBT DFIHE ORI A
Z A VORI & R O F LY 7 0tk
B7rev 2AORBRRENEERERTHD
ZEDBHOMMNI T,

I BT, INH ORI E A < HERIE
BT 5L LT, FIHBEORIAZ A L0
BB & 7 v — S VIZRHl T 5 72 8 O Mt )
T N T —LDOEEDOT LV — AT — T
e 5 &I, IR S b R
(HEhHE A —DRBRA—D, Exra %)
EDHEHEL DT, NSO MR E -
T, W ERBRICIEIE L Tz BRI —E R
ODRE%, E&lb, BiElTHZ ENTX,
K& IRERORENBAROBAMEZTEH L,
ra— )it — e 2k 5 E i E 15
HIENTERE,

5. FRREmE
(WFgEAFeE . I K OB TR 1
=)

UMessamse) (B8 )

O ()L, SRR, MZERE, REE
[H—F oY —bv 2, /) _XN—arz2Xz
% B D PEFE S F ~ UL AR ME IS T
LoD =—a—m I TA T TV—~]
F—E 7 a— LBV R A4 (2013 4E 3 H
16 H)

(http://s-gb.net/contents/sgb 1stcon.pdf)

@ Hara Y., Yamauchi Y., Yamakawa Y.,
Fujisawa J., Ohshima H., Tanaka K

“"How Japanese Traditional “Omonpakari”
Services are Delivered - A
Multidisciplinary Approach”

SRIT2012, July 27, 2012 Fairmont Hotel,
Silicon Valley, San Jose, California, USA.
(http://ieeexplore.ieee.org/stamp/stamp.j
sp?tp=&arnumber=6311081)

® Yamakawa Y., Hara Y
“An Online Service Branding Method with



http://s-gb.net/contents/sgb_1stcon.pdf
http://ieeexplore.ieee.org/stamp/stamp.jsp?tp=&arnumber=6311081
http://ieeexplore.ieee.org/stamp/stamp.jsp?tp=&arnumber=6311081

Neuroscience Technology”

SRIT2011, March 29, 2011 Fairmont Hotel,
Silicon Valley, San Jose, California, USA.
(http:/fieeexplore.ieee.org/stamp/stamp.j
sp?tp=&arnumber=5958086)

@ /NFREERRR, W FE, JREE

FV7 M=t A I 1T DIEBHEGL A=A M EES
UWNTZ AT AR I TR O FE R )

DEIM 2011 (GasC#E ES-1. 2011 #EH 2 H 28
H)
(http://db-event.jpn.org/deim2011/procee
dings/pdf/e8-1.pdf)

® #FHEEI, LNFEE, a5k, REE
Tl % v 7 7 ¥ —Z2iERH L8t 7 e+
— g DEODF L TA AT ¢ T
DFEZ]

DEIM 2011 (FmCHE E8-2. 2011 4EH 2 H 28
H)
(http://db-event.jpn.org/deim2011/procee
dings/pdf/e8-2.pdf)

® SR, WIEME, JREE

T S A (2 B 3 B A 068 O -G E
WCESWF T4 e — g VERIE
S
DEIM 2011 (Fm3CHE E8-4. 2011 4EH 2 H 28
H)
(http://db-event.jpn.org/deim2011/procee
dings/pdf/e8-4.pdf)

@ HRERL )R E, JREE

T REEIC LA T vrav—2R
L OREMERR IS OTER]

DEIM 2011 (Fm3CHE E8-5. 2011 4£H 2 H 28
H)
(http://db-event.jpn.org/deim2011/procee
dings/pdf/e8-5.pdf)

® kHIEE, LJNEE, a5, REE
THEIEFH OBAEEICHESW-EEHAEE 2
HI20DAT 4T aa=lr—a Tk
DFEZ]

DEIM 2011 (FH3C#E E8-6. 2011 4EH 2 H 28
H)

6. WFFER

(D) W RaRE

i B (YOSHINORI HARA)
THEBR T - B AR - B
WeeEFE S 20437297

(2) W ge
Ul #{E (YOSHINORI YAMAKAWA)
() NTTT—ZREMIEF « v 1A

VA R—v g E— - WIRE
WFgeE &= 80447945


http://ieeexplore.ieee.org/stamp/stamp.jsp?tp=&arnumber=5958086
http://ieeexplore.ieee.org/stamp/stamp.jsp?tp=&arnumber=5958086
http://db-event.jpn.org/deim2011/proceedings/pdf/e8-1.pdf
http://db-event.jpn.org/deim2011/proceedings/pdf/e8-1.pdf
http://db-event.jpn.org/deim2011/proceedings/pdf/e8-2.pdf
http://db-event.jpn.org/deim2011/proceedings/pdf/e8-2.pdf
http://db-event.jpn.org/deim2011/proceedings/pdf/e8-4.pdf
http://db-event.jpn.org/deim2011/proceedings/pdf/e8-4.pdf
http://db-event.jpn.org/deim2011/proceedings/pdf/e8-5.pdf
http://db-event.jpn.org/deim2011/proceedings/pdf/e8-5.pdf

