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The results of this study revealed that the professional sport
team’ s social responsibility had ten types of vresponsibility; performance,
reinforcement, going business, compliance, corporate governance, sport promotion,
community vitalization, philanthropy, and impressor responsibility. In addition, it was
found that the top athlete’ s social responsibility included seven types of
responsibility; performance, sportspersonship on the field, sportspersonship off the
field, fan service, sport promotion, philanthropy, and impressor responsibility.
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