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Reflections on Journalism as Co-creation of Authenticity
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This study shows that "authenticity" is one of the key elements that
legitimize media practices in general, including journalism, in contemporary society, and clarifies
how this is related to the norm of activating the "voice" in journalism. The paper analyzed the
conflicts and possibilities that arise when redefining "journalism™ as the practice of activating
the "voice" based on an understanding of the two as equal and interactive entities, without making a

distinction between professional "senders" such as so-called professional reporters and "receivers"”

who are often assumed to be passive.
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