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Product design support based on fuzzy information integration model for diverse cust
omer demands
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For those products which customer preference has highly influenced to the product
evaluation, there are several aspects to evaluate the products such as the function, Kansei, the context w
hen product purchase is considered. Those different kinds of information are treated as fuzzy information
in this study. The integration of those information using the advanced operator would help with the decisi
on-making of product customer choice and would help with the design of the products to give more comfortab
le feeling to the customers. Development of the operator who deal with the important uniformly throughout
is discussed. And we constructed a model to get a guide to whether the more important aspects of any evalu
ation among the total customer satisfaction, adjectives, contexts. To consider the model, further work inc

lude that how the importance of the kinds of information is influenced by the mental distance between the
customer and the product.
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