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The empirical study of creativity of employees and the factors promoting their
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i i This research aims to clarify the relationship between business creativity ,
intelligence and the factors which promote creativity in Japanese business. As a result, we can say that

creativity in business is affected by personality, thinking ability, motibation and
Especially personality factors is related with creativity in business. Thinking ability, 1Q

environment.
is less related with creatibity in business.
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