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In this research, communication by the gift for a young man is conducting empirica
I analysis about the influence by the difference in the consumption environment (ex. by a country etc).
In South Korea, the difference of Japan and China was accepted in the relation to "gifts to a friend (for
the same sex)" from "connection-oriented by gifts" (a positive relation in Japan and China, a negative rel
ation in South Korea). In Japan, we can interpret it as a gift to a friend of the same sex being used in o
rder to communicate, and in China to achievement a certain purpose, and in South Korea to check relation s
trong in the achievement means. It was checked that the gift for a friend (of the same sex) in all three c

ountries brings about the consumption chains.
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