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Study on the strategic marketing activities of agricultural cooperatives (JA)-A mode
I of fruits and vegetables-

KIYONO, seiki
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JA

The purpose of this study is to clarify the strategic marketing activity models of
fruits and vegetables._Marketing of fruits and vegetables in the resources to target customers and product
ion in quantity and quality to identify and develop direct marketing becomes important.Also,Marketing to c
ustomers,coupled with the push sales to retail stores and pull sales at stores outside,its effect is expec

ted.On the other hand, important partnerships and advanced Prefecture organization unification. i
Results obtained in the present study,with fusion of the value and supply chain in the food system,marketi

ng activities plays an important role.
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