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A City and Architecture Analysis based on Social Networking Service

Watanabe, Hitoshi

2,900,000 870,000

SNS
SNS

3. SNS

Recently, due to the development of web eco-system and so-called "smart phone,” so
cial networking service becomes common. Especially, among the user-generated media, location based social
network, social networking service with location data, has been an useful data collection media for resear
ching on city. Traits of this data collection method radically varies from the obsolete research methods i
n terms of data quantity and quality of data: user®s post data describes characteristics, habits, where to

go, etc. Following these habits of the Location Based Social Media, we surveyed researches from three vie
wpoints: 1. semantic analysis of city from quantitative analytics of social network user activity 2. user
activity on city from text mining with user activity 3. emotional alteration between disaster.
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Ginza Ratio _|Akihabara Ratio _|Shibuya Ratio _|Shinjuku Ratio |Tokyo Ratio _|Shinagawa Ratio | Roppongi Ratio
Place 298.32|Place 809.76|Place 325.17|Places 379.2|Place 900.73|Place 857.39|Place 239.98
Transportation 55.735|Cvent 109.68|1T 32.409| Transportation 48.713| Transportation 140(IT 92.905 |Sightseeing Spot 145.06/
Meal 44.372(1T 89.506| Transportation 26.647|Commodity 46.04|Meal 45.688| Transportation 76.156| Transportation 95.396
Politics 21.66|Transportation 84.701|Commaodity 14.409|Meal 43.402|Internet Slang 40.139(Store 58.089|Foreigner 63.963
Commodity 18.768|Sub Culture T2.114|Medical Service 11.647 [Medical Service 19.155(IT 36.957|Internet Shng 53.663 |Store 46.474
Foreign Country 16.133|Lnternet Slang 41.544|Store 8.0515IT 11.696|Greeting 23.228| Vogue Word 36.082 |Foreign Country 44.123
Event 13.878|Edncation 28.682|Pet 7.6262|Pet 11.285|Education 18{Commodity 29.762 |Meal 38411
IT 12.732|Store Name 25.724|Work 5.5295|Store Name 9.3602| Work 17.165|Meal 19.449|Sub Cultrue 35313
Animal 10.815|Work 16.871|Event 4.9349|Vogue Word 8.4352| Amimal 13.788| Event 17.652|Commodity 30.696
Religion 10.761|Commaodity 11.856|Vogue Word 4.619|Media 3.5713|Commodity 10.276| Animal 12.128(Pet 22712
Media 9.1982|Condition 5.6327|Family 3.3808|Work 3.2854|Sightseeng Spot 8.1369|Greetmg 7.6921 |Event 16.022]
Play 8.3191|Sport 4.4946|Sporls 2.77|Sub Culture 3.0076|Politics. 7.7751|Discase 7.5597 (1T 13 485]
'Work 8.1488|Electronics 3.4106|Meal 2.6141|Disaster 2.8312|Dam 6.5561|Disaster 6.9354|Work 13.079)
Internet Slang 7.942|Greeting 3.2551|Condition 2.404| Traditional Art 2.6972|Media 5.9697| Work 6.4572|Sport 10.163]
Pet 7.203|River 3.0061 (Family 2.6969|Music 3.873|Celebrety 5.7428 | Media 9.7574
Store Name 6.4683 |Sightseeing 2.9944) Greeling 2.6682|Sport 3.0475|Electronics 4.6217 | Diakect 8.4423
Disaster 6.3589|Religion 2.2 Education 2.6506|Religion 2.8539|Media 4.4098 | Condition 7.3961
Music 5.6627| Akchol 2.062 Religion 2.6292|Sub Culture 2.2836|Education 4.2653 | Alcohol 6.1267
Economy 5.6175 \Event 2.5351|History 2.2729|Person Name 4.1629|Picture 4.799
Greeling 5.5688 Economy 2 1464|Sightseeng Spot 4.0085|Public Facility 42102]
Family 5.4911 Climare 2.0226{Sub Culnre 3.1088 | Economy 4.1436
Sightseemg 4.2414 Family 2.0115(Season 3.0548|Greeting 33164
Mass Retailer 4.0061 Music 2.3008 |Music 3.1258
Picture 3451 Politics 2.1781 |Foreign Language 31252
Histroy 2.8865) Medical Service 2.1193 |Family 2.319
Sub Culture 2.5582) Game 2.0451
Person Name 24223
Medical Service 2.3834]
Adrport 22776
River 2.0982
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