- Pt &

K A K E M H I

2011 2012

Mass Customization and Ingredient Branding

ONO  AKINORI

20296742

By applying recent high technology, firms can provide each customer with a customized
product at as low a price as mass-produced, standardized products. In customization sys-
tem, ingredient branding is becoming more important. In this study we theoretically and
empirically discussed cooperative relationship between a manufacturer and a supplier re-
garding ingredient branding.
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