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Retail formats, which affect retailers™ marketing strategy, matter in terms of
managerial perspective. Also, those matter in terms of socio-economical perspective because those match
efficiently mass-production with mass-consumption. However, there was a few research on examining rise
and fall of retail formats historically.

This research conducted quantitative analysis with panel data in order to assess developmental paths of
Japanese retail formats over 50 years. As a result, it was found that retailers, which entered as
low-price retailers, not only raise both price and retail services, specifically "trading-up,” but also
decreased price and raise retail services, specifically "sustaining innovation.™
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