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The current state of export strategies for Japan produced agricultural products and
overseas demand generation
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This study analyzes the current state of exports of agricultural products by Japa
nese producing area and food enterprises.The data are based on results of fieldwork in Japan and China,Tai
wan.The findings are the following:1)The producing area made it the problem to limit the customer in an ex
porting country.2)Exports of processed food, product differentiation by Japanese producing area and food e
nterprises had been thorough. 3)The enterprises fromed the marketing channel suitable for their own produc
ts. In addition,the securing of market by the Japanese processed food enterprises is important to realizat

ion of the promotion suitable for a product.
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