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Empirical study of Economic Gardening policy for regional economic growth
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The purpose of this research is to show empirical result of Economic Gradening
(EG), new policy for regional economics. Previous and dominant economic policy has been based on the
invitation and attraction for large enterprises. The aim of this conventional type of policies was mainly
focused on increasing the number of employments in a specific region. This policy is still working in
some extent, but there are several problems as well. One is withdrawing of the firms. Second one is
economic stability of the area. Economic Gardening is another way of thinking on regional economic
growth. This policy focuses on growth of the firms, and long lasting of local firms. This study pays
theoretical attentions on the policy of Economic Gardening, and to show its effect and results

empirically.
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