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The main results of the research are the following points. When we understand
value cocreation in the context of distribution, we need to premise the vertical relationship. The
relationship consists of two aspects. One is the relationship between buyer and seller, who are the
actors of value cocreation, and the more stable and long-term relationship is necessary to cocreate value
with consumers. Another aspect is the cooperative relationship between channel organizations. It is
critically important to cooperate companies at the other vertical stage in order to cocreate value, which
could provide higher customer satisfaction.
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