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As the consequence of the accident of the Fukushima Daiichi Nuclear Power Plant, c
onsumers have reduced their purchases of products manufactured in the disaster area. As factors decreasing
consumer purchases, this research has identified food-related product category, foreign nationality, midd
le/high age, uncertainty avoidance, other consumers® observed purchase patterns, objective media reports,
and past opﬁosition to the use of nuclear energy. By contrast, as factors increasing consumer purchases, t
his research has identified the cultural values of masculinity and long-term orientation, disaster-related
experience, disaster involvement of the social network, and affective media reports. Firms and public ins
titutions might draw on these latter factors in order to limit the economic fallout of the disaster.
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