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Modeling Buying Behavior at Online Store
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In this reseach, we built a model for consumers buying behavior at online store an
d proposed a framework for predicting whether and what to purchase when a consumer makes a shopping trip.
To implement this research objectives, we conducted two related empirical studies. The first one is an exp
eriment of simulated purchases which was conducted to investigate the effect of information such as produc
t exemplar on buying process and outcome. We found that showing product exemplars to consumers can alter t
heir buying efficiency in terms of the total time spent to buy. In the second study, we built a purchase i
ncidence model that accounted for consumer visit o?jectives. We applied this model to consumers log data a
nd purchase history and found that the objective of a consumer to visit a store should be considered if we
want to make a good prediction about consumer buying behavior.
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