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In this study, the marine products , a variety of quality goods and services has
been held was verified for the impact on the consumer .
The main result has been speculated , especially for the ™ information quality " that was important in
this study consumers are aware that there is no so much , the information obtained in such the
consumers reaction for the advertisement is not influenced on the purchasing activities for a long period
of time physical quality not stable , sensitive to price affecting product selection
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