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When we carry out special light recommendation for social media on mobile
terminal, the most adequate method is to recommend based on communication on "(1) community site provided
with item seller company seen in such as convenience store "L" company or fast food *M" company”. We
should recommend a corresponding item toward user who has given a favourable response including "like".
On the other hand, in the case of recommendation based on "(2) community site provided with a human
including excepting item seller company®, it is not easy to limit a certain item concretely. Even if we
carry out various inventions, its preciseness is inferior to in the case of (1).
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