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This study is composed of historical trends and actual research.First of all, we
investigated historical trends in consumer education and public awareness measures implemented by the
administrative divisions of Japan. As a result, we discovered that consumer administration and consumer
education measures were being promoted by the administrative divisions according to the basic framework
of national measures and that, in addition to this, each administrative division had implemented its own
individual measures.

Questionnaires and interviews were conducted with all national administrative divisions. As a result,
even though budgets as independent finance sources have hardly increased, project numbers have increased
due to funds playing an important role, the stagnation of regular employees and appeals for consumer
education promotion in this situation and that 1s why the cooperation of related people in the community

is so important.
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