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Golf course management strategy during the economic recession: a study using the
techniques of game theory and economic experiment based on behavioral economics

Shunichi, Takeshita
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The purpose of this study is to identify how golf courses can run business in
the current economic recession, by using the technique of behavioral economics, game theory and economic
experiment. Looking at actual golf courses based on our survey, there were some cases to take the
betrayal action on price while taking cooperative action in attracting customers from other regions.
Furthermore we conducted an economic experiment to simulate the price war of the golf course. The eight
graduate students participated in the experiment as subjects. To identify how the subjects gain profits
depend on choosing a strategy of "cooperative"™ or "betrayal™ in a card battle game, under the prisoner"s
dilemma condition. The subject, as long as disclosure information is sufficient, take cooperative
behavior to the opponent. Therefore, it is a need to examine the details of the disclosure information
since there is a difference in the results between the experiment and the field survey.
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A 94 84 81 91 3 3 178 | 172 | 827
B 28 26 53 | 243 1 2 81 | 269 | 922
C 30 35 26 | 259 1 0 58 | 292 | 952
D 45 39 25 | 240 1 2 70 | 280 | 973
E 51 47 40 | 212 2 3 91 | 259 | 931
F 7 17 8 369 1 1 15 | 335 | 997
G 23 16 46 | 265 0 3 69 | 281 | 956
H 36 54 24 | 236 5 0 60 [ 290 | 912
0.915 p<0.05
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