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By examining the marketing activities of General Electric Company, a leading

gigantic enterprise of the 20th century, 1 clarified how the "marketing revolution™ in the 20th
century progressed. In addition to making it clear what kind of role marketing played in the process

of accepting new industries by the society, 1 showed the marketing activities in intercompany
transactions that have been rarely studied so far, and furthermore clarified the mass marketing of
home appliances. At the same time, | revealed the recurutment, education and career paths of people
who were responsible for marketing activities, and grasped the clue to review the history of the
divisional structure from the viewpoint of marketing strategy.
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