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Study on Data Journalism method applied to advertising field

YUASA, Masatoshi
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We keenly realized a convergence of journalism and advertising that are closely

related with each other,after

We attended Cannes lions and International Journalism convention.Through study on Data Journalism method
applied to advertising field,it was found to be as follows.

Our conclusion is that a data-oriented,namely evidence- based corporate advertising in web media must be
the one that opens up new possibilities in online advertising.We should not leave online ended up with a

plain image or copy for a social issue.
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