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Geographical Indications (GlIs) with strict codes of practice have increased
product brand equity, and led to developed place brand equity. Agri-food producers in disadvantaged
areas have relatively uniform attributes, with the result that strict codes for Gls do not
necessarily make a producer organization a minority group in a specific area. A producer
organization on GlIs with more relaxed codes is more likely to become a majority. However, the Gls
have small effects for increasing product brand equity, and are judged to hardly affect place brand

equity.
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