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Balancing sport and commercialization in amateur elite sports organizations
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The purpose of this research is to re-examine the relationship between Amateur
Sports Organizations (ASOs), which mainly engage in developing elite athletes, and social actors who give
a pressure on the ASOs to be commercialized such as a firm and a government. Existing Literature simply
regard that the relationship between them is antagonistic since commercialization destruct autonomy of
ASO"s. However, there is rather possible for them to be an relationship that they mutually enhance each
other. To examine this hypothesis, the research analyzed for about hundred Corporate Sports Clubs as a
commercialized ASO that (1) there are any cases which did not destruct ASO"s autonomy, and (2) why this
kind of healthy commercialization was possible. The result of the analysis contributes to constructing a
useful theory in promoting healthy commercialization of ASOs.



ASO

1984
ASO

ASO

1 Staurowsky, E. J., Piercing the Veil of
Amateurism: Commercialization,
Corruption and US College Sports , pp.
138-158, in Slack T.(Eds.), The
Commercialization of Sport, Routledge:
London, 2004.

2 O’'Brien, D. and Slack, T
Deinstitutionalizing the Amateur KEthic,
Sport Management Review, 2(1), 24-42,
1999.

ASO
ASO

ASO

ASO

3 Chalip, L., Toward a Distinctive Sport
Management Discipline, Journal of Sport
Management, 20(1), 1-21, 2006.

ASO

1 ASO

2
1
2
2
ASO
3
3
2



1

1990 2013

100

ASO

ASO

ASO

ASO

ASO

ASO

ASO

ASO

ASO

ASO

ASO

ASO

ASO

ASO

ASO
ASO

ASO



ASO

ASO
ASO 1 ASO

2 ASO

ASO

33
86-91 2014

32 64-70 2013

Hidemasa Nakamura, Non-Economic
Request Relating to Changes in Sports
Organizations: A Case of Japanese
Corporate Sports Clubs, The European
Association for Sport Management 2014
Conference, Coventry United Kingdom),
2014 09 11

eY)

Nakamura, Hidemasa




