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A study on market response mechanism
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In this study, we aimed to clarify the consumers market response mechanism
systematically. In this study, the problem was systematically clarified in the Bayesian modeling
framework, and models applicable to the business field was developed. In this research group, 59
journal articles (30 with peer review) and 80 presentations of academic society etc. (15 of which
were invited lectures) were given. A point worth mentioning as the research result is the point that

clarified the occurrence mechanism of the market resdponse from the viewpoint of consumer
heterogeneity and the viewpoint of temporal heterogeneity.
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