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Early Detection of Buzzwords Based on Large-scale Social Media Analysis
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In this project, we tried to develop a method for early detection of*
gradual buzzwords” by analyzing time-series data of blog entries. We utilized 141 million blog
entries from 11 million blog websites. Then, we studied two methods for detecting gradual buzzwords.

One is a method which evaluates bloggers® buzzword prediction ability by analyzing how early
bloggers mentioned past buzzwords. Another is a method based on observing the process in which
certain topics grow to become major buzzwords and determining the key indicators that are necessary
for their early detection. Moreover, we studied how to utilize trends and buzzwords of the world and

also trends of individual interests in order to improve the accuracy for recommender systems of Web

advertisement, cooking recipe, cosmetics and the reviews.
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