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Study on analytical system for service effects according to the customer type
corresponding to a variety of data
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The result of this study have been able to expand the analytical system for
survice effects according to the customer type,based on the analytical objects, purposes, andvdata
structure by adjustings it to the needs of the times, such as follows; 1)Expansion to repeated
measures analysis, 2)Expansion to the type classification with the objective variables as well as
explanatory variables,
3)Expansion to the effect analysis according to the hierarchical type, 4)Expansion to the service
effect analysis according to not only the customer but also the employee type, 5)Expansion to the
classification for the type based on the feelings effects to give the customers in the service
process design, 6)Expansion to the service effect analysis according to the type based on
large-scale data, 7)Expansion of objects for the analysis (customer purchasing data, employee data,
learning, education data, carrier ability data, local data, and so on).
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