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The aim of the study is to explore the potential of the notion of *

Japanization” as one of the global cultural phenomena through consumption to examine the
transformation of tourism spaces as well tourists in the context of contemporary Japanese tourism.

“ Japanization” has become more important in light of the ongoing globalization of tourism and
culture. However, existing research has not paid sufficient attention to international tourists
expectations, desires, and imagination and its relationship with “ Japanization.” By looking at
consumer experiences and practices in shopping malls in Asia, our research reveals that the shopping
mall has been a crucial artifact that prompts local people to familiarize “ Japanese culture”
and/or “ Japanese everyday life.” Furthermore, the study indicates implementations of marketing and
branding activities in Japan targeting inbound tourists can promote the transformation of tourist
spaces materially and culturally in contemporary Japan.
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