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Whispering interpretation training material development for business meeting

TSURUTA, Chikako
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This research study aimed at developing teaching materials for company
meetings involving * whispering’ mode of interpreting. Whispering is used often at company
meetings for relatively small number of foreign participants listening to speakers in mother tongue
of that company. Usually an interpreter * whisper’ rendition to foreign participants. In the case
of Japan when English speaking foreign visitor speaks in English that is rendered using consecutive
interpreting to larger number of Japanese audience but the Japanese reaction is rendered in
whispering’ mode. According to hearings conducted as part of this research three industries, namely

pharmaceutical, IT and financial industries were identified to have frequent needs for such
interpreters. Specific teaching material for each of those three industries were developed with
special emphasis on financial industry with full cooperation from IFM in actual business setting.
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Tanaka: I understand. Now, would you
please give us another example of
proposing a financial product to a high

net worth customer from a bank?

Donohoe: Let me tell you a case of a
wealthy client fully engaged with their

bank, indicating their bank is the client’s

primary banking relationship. When
looking at this client’s income
information, we notice consistent

monthly deposits over time from their
employer then a sudden transition from
employment income to Social Security
indicating they are retiring. This
becomes an opportunity to market
additional investments, insurance, or
setting up a trust as the new lifestyle

takes shape.
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Suzuki: About the segments for clients,
you specifically say 100 segments, but
based on the type of client, that might
not require distinguishing as many as
100. After you distinguish data into
segments, what specific usage would that

give us?

Donohoe: As I said, it all depends on
the customer’s situation, whether it is for
one time investment or a longer time
horizon, as in the previous example.
Our job is to analyze transaction data
using behavioral analysis so that we can
determine the kind of financial activity
that client has, and to make suggestions
to the bank for that client so that the

client can make good financial judgment.
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