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Potential of ICT for selling the products made by people with disabilities
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This_research project contains 3 topics. First, to find the patterns in
which the vocational aid facilities for disabilities utilized ICT to sell the products made by the
people with disabilities. Second, case study of the vocational aid facilities which utilized ICT to
sell their products. Third, online consumer survey about buying behavior for the products made by
people with disabilities.

The interview research about the effect of announcing information by SNS operated inside the sales
area of the vocational aid facilities, theoretical study to apply business science on the welfare
facilities, the questionnaire research about the relationship between the attitudes to ethical
consuming and buying behavior for the products made by people with disabilities were also done as
derivative themes.
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Fan-based marketing in Japan market Shift form customer service
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