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Mining the customer preferences from online agricultural product reviews
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1,900,000

In this study, we present the procedure of concept extraction based on
natural language processing (NLP) from online vegetable-product reviews. The unique characteristics
of vegetable product reviews made difficult to process accurately using general NLP. To imﬁroving
performance of NLP on vegetable-product reviews, we proposed the customer dictionary and the concept

extraction methods such as 1) morpheme analysis by reference to an additional custom dictionary, 2)
acquisition of negative meaning, 3) synonymous substitution, 4) identification of target nouns that
adjectives have a relationship with according to the analysis purpose.
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