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Design-Psychological Approach to the Development of Eye-Catching Medical Package
Insert

Koyama, Shinichi

2,800,000

i o We conducted a series of in-depth surveys and psychological experiments in order
to examine the viewing rate of medical packages inserts for the over-the-counter drugs, and reasons to

read or not to read the inserts. We also developed eye-catching and easy-to-understand icons for the
inserts. On the other hand, we also tested "digital" information design using PCs, smartphones, and
tablet PCs for OTC drug consumers.
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