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Market powers do promote consumer protections
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This research discussed characteristics of consumer credit market. To begin
with, 1 considered why the market of consumer credit fails. In the credit marketplace three

forces----learning by consumers, information provided by third parties, and information provided by
sellers----have only limited power to reduce imperfect information and bounded rationality.

Furthermore, my research demonstrated that sellers of credit products can easily exploit the lack of
information and cognitive limitations of consumers.
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