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This study investigates consumers’ value for biodiversity foods and
theoretical model on efforts of consumers and producers because of designing for a safe and secure
social system on foods, agriculture and environment. The first task is to measure consumer’ s value
by employing a choice experiment with experimental economic. The result shows that process
information influence that value positively. The second task is to construct the economic model in
sequential games about efforts of consumers and producers for preventing endangered animal. The
result shows that the equilibrium is to have the efforts of them for it. The third task is to survey

such examples at home and abroad. The result shows that peoples’ consciousness about a deal
influence to let the system be good.
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