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Development of a consumption decision model in consideration of a future utility
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In this research, | conducted two studies that modeled consumer’ s decision
making structure using a direct utility model. The first study applied the direct utility model to
consumer purchase history data. By focusing on parameters which represent “ satiation” , | proposed
a model that consumer’ s preferences change when the satiation exceeds a threshold. The second study

applied to TV viewing time data. I analyzed viewer’ s attitudes toward TV program genres such as
news, comedy and so on, and considered the relationships between viewer’ s attitudes and attributes.
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