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The role of self-based and public-based evaluations on forming brand attitudes
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This study aimed to clarify the underlying factors of brand attitudes. Based
on the results of online survey in the U.S. and Japan, it was suggested that brand attitude bases
are divided into two dimensions;‘ self-based evaluation"that is based on subjective feelings and
personal experiences and’ public-based evaluation’ that is derived from public reputation and
others’ opinions. Further, this study demonstrated that self-based evaluation could be more

important than public-based evaluation in strong brand building and this finding could vary across
cultures.
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