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In this study, a review of research and practice of sustainability marketing
was conducted. Pioneering case studies such as Toyota"s Prius revealed the process of market
creation beyond adaptation to regulation. It was a process of creating new needs that were not yet
fulfilled in society, rather than adaptation to the specific interested consumers that are premised
in conventional research.The possibility of development of sustainability marketing is considered
not to assume specific social issues and consumer needs, but to introduce a perspective of creating
new needs.
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